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POWERPOINT USED AT THE COMMUNITY FORUMS
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POWERPOINT USED FOR THE ONE ON ONE BRIEFING SESSIONS
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APPENDIX 10

INVITEE LIST TO THE ROUNDTABLE

Organisation Contact Role

BIKESydney David Borella, President

Historic Houses Trust Kate Clark Chief Executive
IDEAS NSW Kazu Imai Operations Manager
Disability Council NSW Cain Beckett Chair

Guide Dogs NSW Mr Allan Barry Calvert Stephen President

Australian Network on Disability Suzanne Colbert CEO

NSW Disability Advocacy Network

Dona L. Graham

Chairperson

Homelessness NSW

Gary Moore

CEO

Vision Australia

Karen Jordan

State Manager for Independent living
services NSW

Kidsafe NSW

Christine Erskine

Executive Officer

Youth Action and Policy Association

Emily Jones

Acting Executive Officer

Action for Public Transport Jim Donovan Secretary
Australia Day Council (NSW) Angelos Frangopoulos Chairman
Good Living Growers Market Georgie Baldock N/A

Accessible Arts

Sancha Donald

Chief Executive Officer

Australian Chinese Community Allen Lee President
Association of NSW Inc (ACCA)
Ethnic Communities' Council of NSW | Emanuel Valageorgiou Chair

The Local Community Services Brian Smith Executive Officer
Association
Multicultural Disability Advocacy Anela Sibila Acting Executive Officer

Association of NSW Inc.

Deaf Society of NSW Sharon Everson CEO

Motorcycle council of NSW Inc. Christopher Burns Chairman
Chinese Australian Historical Society | Robert Ho President

Inc.

History Council of NSW Zoe Pollock Executive Officer
City of Sydney Historical association Bev Brooks

The Sydney Alliance Amanda Tattersall Director

Mental Health Association NSW Inc. Elisabeth Priesltey CEO
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POWERPOINT USED FOR THE ROUNDTABLE SESSION
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POWERPOINT USED FOR INDUSTRY BRIEFINGS
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WORKBOOKS AND STIMLULUS MATERIALS USED IN PARTICIPATORY
DESIGN WORKSHOPS
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are you visiting?)
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A NEW PRECINCT FOR SYDNEY
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APPENDIX 15

MINUTES OF COMMUNITY WORKING SESSION ON SOCIAL AMENITY

Draft Meeting Notes — Revised

Sydney International Convention Exhibition and Entertainment

Centre Precinct (SICEEP) Resident Associations Briefing Session

12-2 pm Thursday 14 February 2013

85 Point St Pyrmont (home of Jean Stuart President of the Pyrmont Community Group)

Association / Attendees
Council of Pyrmont and Ultimo Associations Mary Mortimer (Convenor) (also representing

Friends of the Pyrmont Community Centre)

Pyrmont Action Inc. Elizabeth Elenius (Convenor)
John Brooks (also representing Blackwattle

Cove Coalition) Keith Johnson
Pyrmont Community Group Jean Stuart

(President)

Margaret

Bergemann

Jules

Livingstone

Damien

Hawcroft

Social Infrastructure for Children in Ultimo-Pyrmont Dominique Antarakis (also representing
Pyrmont Community Group)

Hugo Li
Marie Sheehan
Infrastructure NSW Tom Kennedy
Lend Lease Clare Baker
The Hornery Institute Kate Meyrick
Alissa Huie

Carol Thompson

Apologies were received from:
Bill d’Anthes (Deputy Convenor, Pyrmont Action Inc.)
Donald Denoon (Council of Pyrmont and Ultimo

Associations) Van Le (SINC-UP)
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Background and Objectives of the session

Following a series of community briefing sessions undertaken by The Darling Harbour Live team
between 5" and 7" of February — it was felt that more in-depth insight about social and recreational
need in the Pyrmont, Ultimo and Haymarket areas from the perspective of local residents was
required.

The objectives of the session were to explore in greater depth, the social and recreational amenity
requirements of the local area and to establish the outcomes that the resident associations would
like to see from the development.

The session was introduced by Kate Meyrick from The Hornery Institute who outlined the purpose

of the session and clarified the elements of the masterplan that were the subject of the workshop
session. Kate also introduced Clare Baker from Lend Lease and Tom Kennedy from Infrastructure

NSW. Community members introduced themselves and the community group that they were
representing.

A representative from SINC-UP, Dominque Antarakis, presented on the under-provision of social
infrastructure (childcare, educational and recreational facilities) for the approximately 2000 children in

the Ultimo/Pyrmont area.

Kate advised that she and Tom Kennedy are to meet with the Education Department next
week to discuss educational facilities in the area.

The group explored what elements would have to be included if the project was to be
successful in meeting local social and recreational need:

e Accessibility to the precinct from Pyrmont and Ultimo (and a replacement for the
Monorail which the community rely upon for access)

e Primary School
e Walkable high school as Balmain and Leichhardt are already full and Glebe is only Years 11 & 12
e Library that includes an afterhours study hub with quiet individual and group study spaces like

North Sydney. Also a homework club. Also should have resources and meeting spaces, eg State
Library of Victoria that has access to Xbox, Lego, newspapers and study spaces

e Skateboard ramp

e Address issues between bike-riders and pedestrians using the precinct -- with pedestrian

safety being given precedence

e Long day care childcare facility that is close to workplace and provides a safe environment 24/7
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e Designated multipurpose outdoor space, including somewhere the kids can play sport (either
informally or formally) and where we can barrack for a Pyrmont team. Somewhere for youth
to play basketball (including night time basketball) and netball

e Community cultural space for children — to include various informal spaces for arts, craft,
video/film making and other cultural pursuits

e large dedicated indoor space — multi modal
e All weather rooftop space with openable walls/roof

e Heritage story in the boulevard (perhaps call it Iron Wharf Bvd?) and proper recognition
of the historical significance of Darling Harbour (Wayne Johnston SHFA)

e Sculptural and art instalments

e Cultural exhibits and a timeline of indigenous, European and Chinese settlements from the
harbour to Haymarket

e Limit concrete as a ground surface that makes the environment hot and hazy —
consider a more environmentally conscious solution

e Limit the use of glass as a building material due to significant heat and light reflection it can cause
Reinstatement of water features

e Shaded walking routes and public spaces

e A Highline equivalent that would soften solar glare and integrate the community and visitors.
“Genuine” quality of place and one level connection provides link to Harris Street

e |ntegration of facilities in common between visitors to SICEEP and the community
e Qutwards signage to connect way finding into the rest of Haymarket
e Better wayfinding and signage throughout the precinct

e A Community Liaison with a long-term mandate for this to continue when the precinct is
operational

e Community Theatre needs a space
e Dog park

e Light rail in a loop with a timeframe commitment before construction starts. It should
include a shuttle service to ICC and IEC as necessary to clear crowds. It should also
include links to George Street and Barangaroo, and Walsh Bay.

e Acknowledge the need to meet the needs of the community that will grow here, not just the
one already on the back door
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A community centre in Haymarket that brings the community together
Medical facilities

Aged care services and amenities

Plantings should include local area natives

Community gardens/city farms

Services, access and facilities, should be for all the community “birth to 93”

Currently access requires lifts. Maintenance is a constant problem that makes access unpleasant
and unsafe. Unless the management is fantastic the look and feel will be compromised.

The group also explored a set of community goals for the project with respect to social and

recreational outcomes:

1. Community friendly

10.

a. Draws us in
b. Easy to access
C. Doesn’t turn its back d. We feel welcome

Established Family Day Care (see attached submission from SINC-UP)
All the access and facilities that older people need to enjoy life, including access to the city
A place that is really connected with its communities

Facilities for people who live in the area, ie. all the services and amenities needed by a diverse
community (by age/ethnicity) to make it a liveable neighbourhood

Plays its part in our active community

Tumbalong Park functions as a | park (not a managed sports field)

Social/community planning has been considered holistically and keeps pace with changing
community needs.

High rise supported by high diversity to deliver a high standard of living

There has been a fundamental shift in mindset: it has a substantial resident community and is
no longer just a place for visitors. See it as a real community that is “community friendly from
birth to 93”1

DARLING HARBOUR LIVE



Kate and Tom then reported that they had taken on board their wishes at the last meeting and had
been working hard and had made some progress since the last meeting:

1. There is to be a new library that will be larger than the existing one and will incorporate
meeting study spaces.

2. The public realm will have free wifi
3. The Haymarket end will have a 0-5 long daycare centre. The form is to be determined.
4. The ABC will provide an education portal that shows the history of the area.

Kate advised that there will be a briefing and workshop session to further explore recreational
amenity within the public realm in the first week in March. Two weeks after that session, Kate, Clare
and Tom will come back to talk to the groups before submitting the plan.

DARLING HARBOUR LIVE






APPENDIX 16
REPORT FROM QUALITATIVE WORKSHOP SESSIONS

DARLING HARBOUR LIVE



CONTENTS

1. EXECULIVE SUMMAIY ccccuuiiiiiiiiiiiiieiiniiieiinirneessrenesssienessssienssssssensssssrsnsssssssnsssssssnsssssses 3
2.  Communications IMPlICations ......cciiieeuiiiiiiiiiiiiiniiiiiniireereisenreeenssssssssssssesnsessses 7
3. ResSearch ODbjJECiVES .....cccivuuuiiiiiiiiiiiiiiiiiiniiiecersieestseessasssssssssssessssssssssssssssssnsnsssss 9
L T 1Y/ 134 o Vo Te [o] [ -4V T 10
5. Research Findings in Detail........cccoiiiiiiuiiiiiiiiiiiiimiiiiiinnssnnnsesssssssssessssessanes 11
Awareness and Knowledge of the Project........cccooeeiiiiiieeiie et 11
Perceptions of the ProjeCt ...t a e e 12
Positives Associated with the Project........ccccuueeeiiiei e 14
Negatives and CONCEINS ........uuuiiiiiieieeeeeeecciirrte e e e e e e e e e e e e ibsbrraeeeeaeeeeessssnarrasesseaaaasaaaans 19
Communication and ENGAgEMENT .......uuiiiiiiiiee ittt ee e e e et e e e e e e e e e e s e b aaeeeee s 25
APPENAIX ceeiiiiiiiiiiiieniiiiiiiiiieeniieriitiresssessssetsttttessssssssssssstssssnssssssssssssssssnsssssssssssssssnnnnsss 28

Note to the Reader

In preparing this report we have presented and interpreted information that we believe to be
relevant for completing the agreed task in a professional manner. It is important to
understand that while we have sought to ensure the accuracy of all the information
incorporated into this report, information has been gathered through a qualitative workshop
and is therefore only broadly indicative of community sentiment.

We have sought to make clear where we are expressing our professional opinion rather than
reporting findings. Please ensure that you take this into account when using our report as the
basis for your decision-making. We are more than happy to discuss the analysis and
recommendations with you.

This project was conducted in compliance with AS: 1SO20252 guidelines.
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1. Executive Summary

Research Objectives and Methodology

GA Research conducted two 2.5-hour qualitative research workshops in Sydney to explore
knowledge and perceptions of the Darling Harbour redevelopment and Darling Harbour
Live’s plan amongst a sample of local residents and the broader Sydney community who had
not yet engaged directly with the project team. Workshops were conducted on February 11
and 12, 2013. Each had 19-20 participants (a total of 39 attended) and included a mix of
ages, genders, life stages and also a mix of home-owners and renters.

Awareness, Knowledge and Interest

Awareness of the project amongst local resident participants was fairly high although
knowledge levels were mixed.

Around a third of participants from the workshop representing broader Sydney were aware
of the project and these people typically simply knew there were plans to pull down the
existing Exhibition and Convention Centre and the Entertainment Centre and replace them
although there was little knowledge as to what might replace them.

Participants in both workshops had a relatively high level of interest in the project, with an
average rating of 7.5 amongst local resident participants and 6.5 amongst broader Sydney
participants.

Perceptions of the Project

There is widespread support for the project based on a sense that Darling Harbour is looking
tired and needs to be refreshed. At the beginning of the workshops, after an initial
discussion, most participants were mildly or strongly supportive of the project with a handful
saying they had a negative opinion of it. By the end of the workshops, after a detailed
presentation on the project, participants tended to either remain positive or become more
positive. However, some concerns remained.

The charts overleaf illustrate how opinion shifted in each workshop. Note that sample sizes
are very small so it should be seen as indicative only.
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Haymarket Workshop Sentiment

Before
presentation

After
presentation

B Strongly positive B Mildly positive ™ Mildly negative B Strongly negative

Parramatta Workshop Sentiment
Before
presentation

After
presentation

B Strongly positive B Mildly positive ™ Mildly negative M Strongly negative
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Project Benefits and Concerns

The summary of the key positives and concerns associated with the project were as follows:

) | «Good for Sydney - for tourists, 4 =Economic benefits
Q | families, locals, students and the )] «Compressed
> | busi i > uction timel
= business community = construction timeline
et OPIan well thOUght thl’O_Ugh and .g e|ncrease in property
8 designed to meet various o values
demands
o <Improved access and way- Q.
— | finding, particularly the North- T
Q | South Boulevard and East-West )
> access >
QO =Haymarket precinct - vibrant and Q
— | exciting
<. Expanded public space g
@ =Look and feel of proposed design E
I
V) | «Construction impacts - UC" =Need for more city-side
E particularly noise, local traffic - access points
) impacts and dust @ | =Need more
(Q | =Reduction in car spaces @) consideration to moving
C | =Public transport access - seen as (- older people around the
@) needing further consideration @) precmcft . _
O | =Impact of student O | =Reduction in seating
—_— accommodation on the tone of — capacity at the Theatre
] the new Haymarket precinct, Q | <Short-term impact of no
> particuarly in the context of > Entertainment Centre
QO | apartment overcrowding QD | -Managing impact of
large events
%) g «Cost to taxplayers
I
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The issue of obstructed views from some residential properties was explored in both
workshops and was the subject of limited sympathy. Some in the Parramatta workshop
acknowledged that they were glad their own view wasn’t impacted but that, on balance, it
was right for Sydney that the project proceeds. Most in the local resident workshop felt that
this was an inevitable part of inner-city living. They were generally of the view that property
prices would increase significantly as a result of the project and that people who had bought
into the area would have been aware of the potential for their views to be blocked at some
stage.

Communications and Engagement

Participants from both workshops demonstrated a fairly high level of interest in the project.
There was a corresponding desire for information on the plans and the project’s progress,
although the level of detail required varied by participant type.

Local resident participants would like to know as much as they can about the project and are
naturally focused on the likely impact on them and their property during construction and
following completion and how they can have their say. They are particularly concerned that
appropriate transport infrastructure is put in place to cope with higher traffic to the area.

Those in broader Sydney believe the information they were given in the presentation should
be shared more widely among the community. In particular they felt the images and
animation should be shared along with an explanation of the rationale for key elements of
the project and the benefits they would bring Sydney.

Exploration of channel preferences suggests that a centrally located display centre and/or
display boards at Darling Harbour that incorporate a model and a screen showing the
animation and images would meet the needs of both locals and those from broader Sydney
who visit the site. The project website is seen as the natural place to go for more detailed
information. All participants expect to hear more about it via metropolitan media — print,
television and radio.

Local residents suggested that project newsletters and subscription emails will be key tools
for communication with the local community and there was a demand for expanded
distribution of the current newsletter. They will also seek information in the widely read City
of Sydney Newsletter and via strata briefings and notice-boards in apartment buildings.
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2. Communications Implications

The research findings suggest that there is a strong interest in the project and is a desire for
more communications. Further, it appears that the provision of detailed information tends
to address concerns and make individuals more positive about the project.

The messages and materials that appeared to be most effective in generating support for
the project included:

* Rationale for the project and for the design of key elements — this led to a sense
that the plans were very well thought-through, meet a range of different demands
and that there would be something there for everyone;

¢ Use of the images and animation — these provide reassurance about the expanded
public space and the high quality design. While there was some low-level concern
about the height of the hotel and buildings in the Haymarket precinct the rest of the
design elements met with widespread approval;

* The compressed project timeline, particularly the elements to be completed by the
end of 2016; and

e The fact that NSW taxpayers will not have to pay for the project.

The areas that require more consideration and/or explanation include:

* Car parking spaces available — while most participants acknowledge the need to
encourage people to use public transport they expect they should be able to drive to
the Theatre if they are seeing a show and that more parking will be required to meet
the demands that will come from improved facilities and more apartments. In
response to these concerns, the Darling Harbour Live team spoke of nearby car
parking stations that were not at capacity. This did allay concerns to some degree
but more work needs to be done to demonstrate this graphically.

* Public transport access — participants see the limited public transport access to the
site as a current issue that must inevitably be addressed as part of the project. While
they acknowledge that efforts have been made in this area they still believe there is
more work to be done.

¢ Student accommodation — while participants in the Parramatta workshop liked the
idea of addressing the needs of students as part of the project, it made many locals
worried. They talked of the current apartment overcrowding issues and how current
laws make it very difficult to police. They hoped that this accommodation facility
would be managed carefully with this issue in mind and that the opportunity be
taken to upgrade the laws if possible. They also worry about the impact of student
accommodation on the tone of the area. They want the Haymarket area to be
vibrant and trendy and not full of alcohol-fuelled students and ‘cheap’ shops.

¢ The Theatre — participants were initially concerned that the Theatre will have less
capacity than the Entertainment Centre but responded well to an explanation of the
types of venues entertainers currently require. The new name in combination with
an explanation of the fan-shape seating layout caused some confusion about what
kinds of events could be held in the venue. There was also some concern about the
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timing of the Entertainment Centre demolition, the opening of the Theatre and what
venues would be used in the interim.

¢ Building height — participants were keen to know the exact number of storeys of the
various buildings to help them understand the impact on the skyline and for some,
to their own properties. Maps should include The Peak to give context. In discussing
the height of various buildings, including the hotels, participants responded well to
an explanation of the thinking that had gone into the design and efforts to minimise
obstruction of views.

¢ Economic benefit — participants did not readily respond to macro economic benefits
such as ‘the $1 billion in economic benefits over five years’. Discussion suggested
they will respond better to more tangible financial benefits such as jobs and boosts
to tourism and local businesses.

* Harbourside — this shopping area is widely seen as tired, run down and somewhat
tacky and touristy. Many participants asked if it was to be part of the project. When
it was explained that Harbourside was not included, they were interested in ways in
which it might be upgraded.

* 1Q Hub — most people don’t know what this means and it needs considerable
explanation. While to some degree it exacerbated concerns about student
accommodation, many also saw it as forward-thinking.

e Jargon — it will be important to use plain language in selling project features. Note
that directional terms such as ‘north-south corridors’ and ‘east-west access’ were
not always accessible. The concept of the Boulevard was welcomed and could be
used in place of ‘north-south corridor’. Otherwise directions should be married with
descriptors such as ‘south towards Central Station’ and ‘west towards Pyrmont’.

The research also covered participants’ communications channels in some detail. This is
referred to in the Executive Summary but please see page 29 for more detail.
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3. Research Objectives

The main objective of the research was to explore knowledge and perceptions of the Darling
Harbour redevelopment and Darling Harbour Live’s plan amongst local residents and the
broader Sydney community who had not yet engaged directly with the project team.

While the Darling Harbour Live team had received direct feedback from local residents and
other key stakeholders through a series of initiatives including open-invitation workshops,
presentations to strata bodies and model display sessions, it was keen to assess opinions
more broadly to allow direct feedback to be put into context when fine-tuning Development
Applications.

More specifically, the research aimed to:

e |dentify current awareness and knowledge of the project and identify sources of
information;

e Explore perceptions of the project — overall opinion, strength of sentiment and
specific positives and concerns; and

* Assess the effectiveness of different communications materials and messages
and understand communications needs and preferences going forward.
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4. Methodology

Market and social research firm GA Research conducted two 2.5 hour qualitative workshops
(sometimes referred to as mini deliberative forums) with the following segments of the

community:

* Local residents: This workshop was held on 12 February 2013 at a hotel function
room in Haymarket. Participants were recruited from Pyrmont, Haymarket, Ultimo,
Glebe, northern Redfern, Chippendale between Broadway and Cleveland Streets and
several streets in the Sydney CBD close to the Darling Harbour precinct. Several
screening measures were used to ensure these people had not yet engaged with the
project team. Referred to in this report as the ‘Haymarket workshop’.

* Broader Sydney: This workshop was held on 11 February 2013 at a hotel function
room in Parramatta. Participants were recruited from a mix of suburbs across
Sydney and had all visited Darling Harbour in the past six months. Referred to in this
report as the ‘Parramatta’ workshop.

Each workshop had 19-20 participants and 39 attended in total. They included a mix of men
and women of different ages and life stages, and a mix of home-owners and renters. In line
with industry best practice, participants were paid $120 to attend.

The first half of the workshops explored current knowledge and perceptions of the project.
Following a 15-20 minute presentation from a Darling Harbour Live team member and Q&As
there was a more in-depth discussion about positives and concerns as well as
communications and engagement needs going forward.

The workshops were facilitated by Sue Vercoe and Anne Higgins from GA Research.

Presentations were given by Gavin Biles and Toni Blume from the Darling Harbour Live team.

Iwona Polski from the Darling Harbour Live team, Sandy Olsen from Infrastructure NSW and
Jodie Brough from Kreab Gavin Anderson observed the Haymarket workshop.

A copy of the question line is attached as Appendix 1.
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5. Research Findings in Detail

Awareness and Knowledge of the Project

Broadly speaking, approximately one third of participants at the Parramatta workshop had
heard about plans for the Darling Harbour redevelopment, with older participants more
likely to know about it than younger participants. In this workshop it was generally not
mentioned as a top-of-mind infrastructure project taking place in Sydney. Most who had
heard of it simply knew that the Darling Harbour Exhibition and Convention Centre and
Entertainment Centre were being knocked down and replaced.

In contrast, almost all of the participants at the Haymarket workshop had heard about the
Darling Harbour plans, although there was some confusion between this project and
Barangaroo, particularly in relation to the hotels. Knowledge levels varied with some only
having heard of it vaguely and others knowing quite a lot about it.

In the Haymarket workshop, most participants knew the project involved the following:

¢ Rebuilding the Convention Centre and Exhibition Centre

¢ Knocking down the Entertainment Centre and the Entertainment Centre car park
e Construction of a new hotel

¢ Taking down the Monorail

¢ More green space

A few also mentioned:
¢ Amalgamation of the Convention Centre with the Entertainment Centre
¢ Extended pedestrian access through the precinct

¢ Extension and expansion of Tumbalong Park

Note that there was no mention of the Haymarket precinct before the presentation was
given suggesting minimal awareness of this part of the project.

There was limited knowledge in either workshop as to who is responsible for the project and

the stage it is at. Most guessed the NSW State Government was involved and some thought
the City of Sydney may also be involved. Many assumed the private sector had some role,

with a couple mentioning casino companies, Lend Lease and Macquarie Bank.
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Perceptions of the Project

During the workshops participants were asked to indicate a level of sentiment in relation to

the project — specifically whether their opinion was positive or negative, and whether this

sentiment was strong or mild. The responses have been qualitatively analysed with nominal

values assigned to each rating level to indicate relative proportions of sentiment. This

approach should not be considered statistically robust as a 5% shift basically equates to one

participant, however it does provide an indication of the ways sentiment shifted during the

sessions.

As can be seen in the charts below, overall sentiment at both workshops was largely

positive. Strongly positive sentiment tended to remain strong at both workshops after the

presentation offered participants more information.

Where there was strongly negative sentiment in the Parramatta workshop at the start of the

session, it had largely disappeared by the end with mild positivity increasing.

Before
presentation

After
presentation

Parramatta Workshop Sentiment

%
53% 42% 5%

B Strongly positive B Mildly positive Mildly negative M Strongly negative

In the Haymarket workshop, as can be seen in the chart overleaf, around one in four

participants was mildly negative at the beginning of the session, but by the end of the

session, mild negativity was very low and the proportion who said they were mildly positive

had grown.
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Haymarket Workshop Sentiment

presentatlon
After 45% 50% 5%
presentatlon

B Strongly positive B Mildly positive Mildly negative M Strongly negative

Where, in a couple of individual cases, sentiment became more negative, it appeared
primarily due to an improved understanding of potential impacts on individuals living near
Darling Harbour. These included impacts on views and the fact that the Entertainment
Centre would be closed for a period of time.

The next section of this report outlines the perceived positives and negatives and concerns
associated with the project at the early stage prior to the presentation and again following a
presentation by the Darling Harbour Live team and a more detailed discussion.
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Positives Associated with the Project

Initial Positives

At the start of the workshops there was a general sense that the project would be good for
Sydney - it would help the city to win major conferences and exhibitions, it would attract
tourists and improve an area that is seen as tired, a bit tacky and somewhat poorly designed
in terms of access.

The more specific key positives at this point were:

* Thereis a need to refresh Darling Harbour: Many participants commented that
Darling Harbour looks tired and mentioned issues such as difficulty in getting there
and problems dispersing large crowds after major events. Several pointed out that
the Harbourside shopping centre in particular has become quite touristy and tacky.

* It will better position Sydney to win conferences and exhibitions: Many
participants were aware that Sydney has not been winning major international
conferences and exhibitions as it doesn’t have big or modern enough facilities. They
are keen to see Sydney take its ‘rightful place’ as the host of such events.

* Tourist attraction: Many commented that the area could potentially become a far
more prominent tourist attraction for locals and interstate and international visitors
with a wider range of attractions and options including more restaurants and bars,
as well as opportunities for passive recreation.

* Business and economic benefits: Many people, primarily younger participants,
acknowledged that more people coming to the area would lead to an increase in
customers for local businesses and allow more businesses to open up. They saw this
as generating jobs in addition to those that will flow from construction and the
operation of the exhibition, conference and entertainment facilities.

Mid to low level positives in rough order of importance included:

¢ Access and safety: There was some sense that improvements to the precinct would
make it easier to access the site and move around the area. Some in the Haymarket
workshop felt that removal of some of the existing narrow passages would make
them feel safer as at they move around.

* Addresses Entertainment Centre issues: While there is some emotional attachment
to the Entertainment Centre, there is also acknowledgement that an upgraded
centre would be an improvement. Demolition of the Entertainment Centre Car Park
was considered positive among the some of the younger Haymarket participants in
terms of reducing what they described as visual pollution.
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Sustainability: A few participants had read that the project will use sustainable

materials and incorporate things like water recycling. All approved of this approach.

Speed: Some participants in the Haymarket workshop who were aware of the
project timeline said they were very pleased to hear that the work would be
completed so quickly.

Increase in property values: This was mentioned by Haymarket residents, some of
whom owned several investment properties in the area. While this was seen as a
positive by most, some participants who currently rent were worried that it might
mean rental increases and make it unaffordable for them to continue living in the

area.

Enliven the atmosphere and create ‘buzz’ in the area
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Informed Positives

By the end of the workshops there was an even stronger sense that the project would be
‘good for Sydney’ — good for families and kids, good for local residents, good for tourists,
good for students and good for the business community. On balance, most participants felt
the short-term construction impacts were more than outweighed by the longer term
benefits in creating a precinct that would have ‘something for everyone’, attracting a wide

range of people for different purposes.

More specific key positives included:

* Evidence of good planning: There was a widespread impression that it was a well
thought-through design that meets varying demands in terms of exhibition,
convention and entertainment space, public space and access points and addresses
what are currently disjointed areas, such as near the Pumphouse Hotel.

* Improved access: Participants had acknowledged existing issues with access to the
site early in the workshops and appreciated plans to improve this through the
North-South Boulevard, easier way-finding from Central Station, additional access
points and moving light rail stations. Participants at the Haymarket workshop were
particularly impressed by improved East-West access as many of them walk across
the site on a daily basis.

However, it is important to note that there was still concern across both workshops
that more needs to be done in terms of access, especially in relation to car parking,
public transport, access from the city and how elderly people will move around the
large site.

¢ Haymarket precinct: The Haymarket precinct was of particular interest to those in
the Parramatta workshop and younger people in the Haymarket workshop. They felt
it sounded vibrant and exciting and particularly liked the idea of direct access to an
expanded Chinatown and the dining opportunities it would present.

An additional benefit noted by Haymarket participants was that this section of the
development would provide extra points of interest for pedestrians along the route
through to Chinatown and Central Station.

e Great public space: Participants welcomed the expansion of public space. Several
commented that it looked like there would be more green space and less concrete
than is there now. They liked that it ‘gives back to the people’.

Some made suggestions on ways of enhancing the public space. These included
more public toilets, water features (possibly a musical fountain) or a water park, an
ampbhitheatre, capacity for temporary exhibitions (eg sculpture or photographs), a
moonlight cinema, buskers, markets and non-touristy restaurants. When asked,

COMMERCIAL IN CONFIDENCE 16



participants displayed little interest in BBQs as they thought it would be difficult to
carry in all the associated paraphernalia.

* Look and feel: Many appreciated the visual appeal of the designs shown in the
presentation which were considered ‘stunning’, ‘eye-catching’, ‘modern’ and

‘iconic’.

Whilst it was understood these were not final designs, participants endorsed the
proposed styling. There was also a sense that the design was very family-friendly.

Mid level positives included:

e Economic impact, including more jobs: Participants saw the potential for greater
employment opportunities following completion of the project, as well as during
construction. They also understood that it could attract people to stay in Sydney
longer and spend more. However, phrases such as ‘billions of dollars of economic
impact’ do not seem to excite or inspire participants.

e Speed: The timing of completion of the exhibition and convention centre generally
exceeded participants’ expectations.

* Increase in property prices: Property owners in the Haymarket workshop were
more confident after the presentation that the project would mean an increase in
the value of their properties.

Lower level positives included:

e Links with UTS: Participants generally liked the idea that the precinct would link
through to UTS. This was naturally more popular amongst UTS graduates.

e Student Accommodation: Those in the Parramatta workshop generally liked the
idea of incorporating student accommodation and saw it as evidence of the project
team thinking through the various demands and helping link with and enhance the
UTS campus. By contrast, most participants in the Haymarket workshop had a
number of concerns about this part of the project.

e 1Q Hub: The concept of an IQ Hub was unfamiliar to most participants and required
considerable explanation. Most of the older participants in the Parramatta workshop
reacted positively and saw it as forward-thinking but some older participants in the
Haymarket group were worried about the cumulative impacts of having both
student accommodation and the IQ Hub in the area. Somewhat surprisingly the
younger participants across both sessions were less likely to engage on this idea and
did not consider it to be a standout feature.
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WiFi: The idea of having free WiFi through the area was welcomed. Note however
that some younger participants almost took this for granted.

Connectedness: Many liked the connectedness between the hotels, exhibition and
convention centre and the Theatre.
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Negatives and Concerns

Initial Negatives and Concerns

The key negatives and concerns raised at the start of the workshops were as follows:

e Transport access: Many commented that access to Darling Harbour is currently an
issue and that if the area is to be improved in a way that attracts significantly more
people, then upgrading of transport will need to be a significant priority.

Specific concerns at this point included:

0 Need for more direct public transport access than walking from Town Hall
train station, particularly for elderly people. A few in the Haymarket
workshop said they had heard that cars were going to be banned in the area
so they were particularly focussed on provision of adequate public
transport;

0 Increased traffic congestion from the higher number of people visiting the
site, particularly before and after major events;

0 Provision of sufficient car parking;

O The cost of car parking;

0 Limitations of the monorail in that it only travels in one direction (some
were not aware it is being dismantled); and

0 Need for the promised light rail (some in the Parramatta workshop were not
aware that a light rail system exists).

e Construction impacts: There was general concern about the impact of construction
on local businesses and residents.

Participants at the Haymarket workshop were worried primarily about impacts on
their quality of living and were particularly concerned about noise after hours that
would affect their sleep. They were also concerned about the impact on local traffic
from road closures and dust from construction. Issues related to the UTS crane
accident appear to have made this potential impact more front-of-mind.

Participants at the Parramatta workshop were concerned primarily about local
businesses’ ability to continue operating through the construction period.

e Managing impact of events: This was a particular concern for Haymarket residents
who, whilst valuing what the improvement of the precinct could bring, were also
concerned that attracting more events would mean more people in the area and
more frequent disruption to their daily lives including road closures and pressure on
resident parking.
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Other mid to low level negatives or concerns included:

* The need for the project: Some questioned the need to knock down an exhibition
and convention centre that they feel was only built relatively recently — ‘if it ain’t
broke, don’t fix it’ as one participant said.

e Cost to taxpayers: Associated with the question of necessity is the associated cost
and whether this will be borne by taxpayers. This was more of an issue at the
Parramatta workshop where participants did not live as close to the site and felt
they were less likely to receive as much of a direct benefit.

e Affordability: Participants at the Parramatta workshop questioned whether the cost
of construction would be passed on in terms of the cost to use the facilities and dine
at the restaurants. Some Haymarket workshop participants were concerned at
potential rent increases in line with rising property values, thereby making it
unaffordable for those currently renting to continue to rent or buy into the area.

e Getting around the precinct: Haymarket residents in particular wanted assurance
that the project design would take into account the need for people to move around
the precinct easily and for crowds to flow into and out of the area with ease.

* Inclusion of Harbourside Shopping Centre: A number of participants questioned
whether Harbourside was included in the project as there was a sense that it is tired
and tacky and needs to be refreshed.

¢ Loss of the Entertainment Centre: Without a clear idea of what the development
included at this stage of the workshop, there was concern at the idea of losing the
Entertainment Centre. Participants wondered how long they would be without a
replacement venue, what would be provided in its stead and whether a new facility
would continue to accommodate the sorts of events the Entertainment Centre
currently runs.

¢ Loss of entertainment options during construction: This related to the possible
closure of bars and restaurants during the construction. There was concern this may
also impact the atmosphere and the area would lose its buzz.

e Constant construction and change: A few participants commented on the ongoing

change in the area and said they were tiring from the cumulative impact of projects
including Barangaroo, Central Park and the UTS buildings.

COMMERCIAL IN CONFIDENCE 20



Informed Negatives and Concerns

The main negatives and concerns at the end of the workshops were:

¢ Disruption throughout the construction process: This remained a concern,
particularly among Haymarket workshop participants. While there is some
recognition that construction is ongoing in a city, a few thought that residents’
patience may be tested should the project timelines be seriously increased,
particularly in view of the number of projects currently underway in the area.

* Reduction in Car Spaces: While there was some acknowledgement that it is good to
encourage people to use public transport rather than cars, there was a general
sense that at least the current number of car parking spaces should be maintained
and that it is reasonable to provide parking facilities for people wanting to attend
the Theatre and the greater number of people who will live in the Haymarket
precinct. Talk of the ability of nearby car-parking facilities to provide the required
capacity allayed concerns to some degree but was not seen as sufficient.

e Public Transport Access: There was a feeling that the combination of improved
access to Central Station and more frequent light rail services is not sufficient to
address the likely demand for public transport access to the area, particularly in the
context of a reduced number of car spaces.

Participants’ suggestions included a bus service that runs on a loop around the site,
a light rail line through the middle, maintaining the mini-train service that currently
does a loop around pedestrian walkways at Darling Harbour, introducing more ferry
services, providing bike rentals and bike racks. There was also a suggestion that the
cost of public transport be included in the price of tickets to events at Darling
Harbour.

¢ Student accommodation: This was primarily an issue in the Haymarket workshop
where participants were highly attuned to issues of overcrowding in inner-city
apartments and the lack of laws/regulations to enforce a head-count limit. These
participants are keen to see laws/regulations changed to address these issues.

While some saw this as a safety issue, there was also a concern — primarily among

older participants - that the increased number of students would change the tone

and feel of the area, potentially leading a range of discount stores, restaurants and
bars and potentially increased alcohol-induced hooliganism and crime.

Mid level concerns included:

e Moving around the site: Overall, participants were pleased at the proposed
improvements for allowing people to move through the site. Residual issues include
whether access will be as easy in and out of the city (including from Town Hall
station), and concerns about access around the site for elderly people who can’t
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walk far. Pedestrian flow from Harris Street through Macarthur Streets and Pier
Streets was also a concern for one participant who perceived that, under the
proposed design, foot traffic was being filtered down toward Central rather than
making it easy to get to Town Hall.

One participant suggested inclusion of electronic interactive maps to help people
work out how to move around the precinct.

Reduction in capacity at the Theatre: The reduced number of seats at the Theatre
needs to be explained as some initially thought that a smaller theatre did not make
sense in terms of the types of acts it would attract. Some questioned whether a
smaller theatre would be financially viable for performing artists. Many had hoped
the new facility would have a larger capacity as this would perhaps have reduced the
need to travel to Homebush for concerts.

A detailed explanation from the project team was effective in allaying concerns.
Note that the name change to ‘the Theatre’ caused some confusion about what
types of events it would be suitable for.

Short-term impact of no Entertainment Centre: Some participants (those at the
Haymarket workshop in particular) were concerned about the potential lack of
options for artists, and others who require such venues, between when the
Entertainment Centre closes in December 2015 and the new Theatre opens.

Hotel: There were a few negative comments about the hotels. A few people
qguestioned the need for more hotels in Sydney and noted that they might block the
sun and the views.

While a couple of Parramatta workshop participants questioned the hotel’s design,
saying it looked boring, like two fingers stuck in the air or like New York’s Twin
Towers, the majority thought it was in keeping with the skyline of the city as a
whole.

Types of shops and restaurants in Haymarket: Participants in the Haymarket
workshop expressed some concern about the types of shops and restaurants that
would move into the Haymarket precinct. Many said they should not be aimed at
the tourism market as they would likely be bland, expensive and tacky (‘like
Harbourside’ they said) but instead include boutique shops and exciting, innovative
restaurants that would appeal to the locals as well. As noted, participants sought
assurance that the student accommodation would not attract shops that are too
cheap and downmarket.

Crime and safety: This was a particular concern among Haymarket participants and
included concern about the ‘late night economy’ with drinkers staying late and
causing problems.
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Personal safety in the Tumbalong Park area was also raised as a concern by one
participant who felt this could be addressed by good lighting.

Lower level concerns included:

e Obstructed Views: The issue of obstructed views from some residential properties
was raised by the researchers in both workshops in order to assess participants’
reactions, however this was the subject of minimal concern. It made only one
participant in the Haymarket workshop more negative when she realised her own
views would be affected.

In the Parramatta workshop the general consensus was that this project was good
for Sydney and that those who lived nearby would not have their views impacted
too much and would just have to live with it. Some did comment however that they
were glad it was not them living there.

In the Haymarket workshop there was some limited sympathy for people
complaining about lost views as raised by the researchers.

However, most felt that property prices would increase significantly as a result of
the project and that a short term sacrifice would yield a longer term benefit. Some
commented that people who had bought into the area would have been aware of
the potential that their views would get blocked at some stage as they did
themselves. They said this sort of thing is inevitable if you choose to live in the inner
city. Some likened it to living near Central Park in New York City and said there were
inconveniences like traffic and noise that people simply bear because this is where
they want to live.

¢ Height of buildings and impact on skyline: Some participants, particularly those in
the Haymarket workshop, appear to have some emotional investment in the current
Darling Harbour skyline. Some questioned the height of the buildings in the
Haymarket precinct as well as the hotels.

e Affordability: As noted, there were concerns about potential increases in the cost
of renting and buying property in the area as well as for the affordability of
restaurants and charges to use the new Darling Harbour facilities.

* Viability of additional shops in Haymarket: A few participants in the Haymarket
workshop questioned whether there was really demand for additional shops and
restaurants in Haymarket and whether it would simply result in other shops nearby
going out of business.
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Safety: A few participants commented that safety should be kept in mind
throughout the construction process. As noted the recent UTS experience is quite
fresh in people’s minds and there were some comments suggesting the builders
would need to take care that a crane doesn’t fall over.

Lack of cover: Participants responded well to the idea that people could move
between the Theatre and the hotels undercover but a few were keen to see more
covered connected walkways.

Need to manage environmental impacts: This was mentioned in the Haymarket
workshop and referred to the management of pollution, waste and recycling both
during the construction process and in the precinct after completion (ongoing
management)

Art: One participant had read the Sydney Morning Herald article about the art in the
current Exhibition and Convention Centre and was worried about what was going to
happen to it. She was pleased to hear that there was a requirement that it be used
in the new buildings.

Architectural value of existing Exhibition Centre: The same participant concerned

about art was also aware of that one of the buildings to be demolished has won an
architectural award. She was keen for the community to be educated on its value.
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Communication and Engagement

Existing Information Sources

The most common source of information about the project to date has been metropolitan
and local newspapers. Some had also heard of it on the radio (eg 2GB) and TV news.

In the Haymarket workshop around half the participants had received a letterbox dropped
brochure about the project and had read it in detail. This appeared to be a particularly
effective form of direct communications.

Some participants also mentioned they had read about the project in the City of Sydney
newsletter. This publication appears to be well-read among those who receive it.

Word of mouth has also been an important information source, particularly for participants
in the Haymarket workshop.

Level of Interest

Participants were asked to rate their level of interest in the project using a scale of 0 to 10
where 0 meant they had no interest in the project and 10 meant it was of the utmost
importance.

As might be expected, the average level of interest among participants at the Haymarket
workshop was quite strong at around 7.5. While interest levels at the Parramatta workshop
varied considerably the average level of interest was also quite strong at around 6.5. Whilst
these figures are not statistically robust, they do provide an indication of the level of

engagement with the Darling Harbour project.

The interest rating was taken both at the start of the session and at the end, once more
information on the project had been provided. Generally, the average interest level at the
end either increased slightly or remained at already high levels. Hearing about specific plans
for the precinct, seeing visuals, and having a clearer understanding of personal and

community impact all contributed to the rise in interest.

Communications Needs

Participants were asked what kind of information they would like to receive on the project at
this stage of development and how they would like this information to be delivered. There
was generally a strong desire for more information from participants in both workshops but
with varying degrees of detail.

Local residents in the Haymarket area are keen to know as much as possible about the
project. At this stage they are most interested in:

¢ Understanding exactly what is proposed (including seeing maps and knowing the
heights of buildings) so they can assess the likely personal impact on their home as
well as the improvements and opportunities it will potentially bring;
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¢ The rationale for design of the key elements of the project;

¢ How construction impacts will be managed;

e How transport infrastructure will be improved to cater for an increased number of
visitors; and

e The process and how they can get involved/have their say at the appropriate stages
of the project.

Participants from broader Sydney in the Parramatta workshop were interested in a more
high-level explanation of the plans, the rationale, the benefits for Sydney and the expected
completion date. They felt that improved understanding of the project would generate a
‘buzz’ about it and underpin support during the construction period when there may be
media coverage about negative impacts on local businesses and residents. Some even
mentioned the possibility of taking advantage of knowing about the project earlier than
many others to buy property in the area in advance of the project’s completion.

Preferred Communications and Engagement Channels

A summary of communications channel preferences in broad descending order of
importance follows:

*  Project Newsletter: Those participants in the Haymarket workshop who had
received a letterboxed brochure were pleased to have received it and discussion
suggested it had been effective in communicating key points about the project.
Others at the table who had not received it said they would certainly like to receive
it in future and said they had received the Barangaroo newsletters. This suggests an
expanded newsletter distribution zone should be implemented as soon as possible.

Note that one participant raised concerns about wasting paper and suggested that
any information should ideally be incorporated into an existing document, be online
or something that could be pinned to the notice-board in an apartment block.

e Project Emails: Many participants in the Haymarket workshop were interested in
subscribing to get regular email updates on the project. About once a month was
seen as an appropriate frequency. This was seen as a particularly good mechanism
for communicating about construction and local traffic impacts. Some suggested
that this kind of information could potentially also be communicated through some
kind of smart phone application.

e Website: All participants felt that a project website was important and saw it
primarily as a place to get detailed information about the project. They suggested
that subscription emails on the project have links to the website for those wanting
more information.
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On-site Display: There was strong interest in having some kind of display at Darling
Harbour where both locals and visitors could see a model and images of what the
area would look like after completion of the project. When told a model had been
on display at the Aquarium and in the Baa Theatre participants commented that
they would not have thought to look there. They said they would prefer it be
somewhere that would catch their attention as they walk through the precinct.

At minimum, there was a feeling that it could comprise a large screen and/or
construction hoardings that direct people to the website if they want more
information.

Some participants also mentioned the possibility of including displays at other
venues such as the City of Sydney Library at Customs House. One suggested
amending the model under the transparent floor to highlight the new plans for both
Darling Harbour and Barangaroo.

City of Sydney Newsletter: This appears be well-read among participants who live in
the inner-city areas, potentially more so than the local newspaper. Participants
expect to see information on the project here as well as details of relevant upcoming
community workshops.

Strata Briefings: Some participants in the Haymarket workshop questioned whether
their strata officers had been briefed on the project and suggested this was an
important communications channel. As noted, one suggested that information be
made available for display on their apartment notice-boards.

Electronic Roadside Signs: Some local resident participants said they would expect
to see electronic signs by roads during the construction period that highlight the key
changes and direct people to the website for more information.

Breakfast TV: Some participants in the Parramatta workshop suggested that
Breakfast TV programs like Sunrise might be an ideal way to communicate with
people across Sydney as you could show the animation and images and have time to
explain the rationale for design of the key elements.

Newspaper coverage: Participants expect to read more about the project in major
metropolitan and local newspapers as well as MX.

TV Advertising: Some participants suggested that TV advertising be used to
communicate with people across the city more broadly. Some suggested that
theatre advertising could be played at the IMAX in Darling Harbour.

Social Media: Some younger participants suggested social media such as Facebook
be used as a communications tool although most admitted they didn’t think they

would use social media for information on this type of project.
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Time

Darling Harbour Live

Research Workshop Agenda and Discussion Guide
Ref: GAR 1301005
February 2013

Topic Area

Objective

Moderator Question Line

6:00 Welcome & Introduce research | « Welcome and facilitator introductions
Introductions purpose, overview -, Purpose of the session/client identification
the session, S .
participant * Rules of engagement/confidentiality/mobile
introductions phones/toilets/exits
e Agenda
« Participants at each table to introduce themselves and
cover their first name, suburb where they live, make-up
of their household, what they do during the day, any
interests
6.10 Awareness and At tables, identify 1. There are a number of large construction projects that
Knowledge of current awareness are planned or underway in Sydney at the moment.
Project of the project, what Can you tell me which you are aware of?
is known and
sources _Of 2. Can you tell me more about what is going on at Darling
information. Harbour?
3. Where did you get this information from?
6.25 Perceptions of At tables, explore | [Read short high-level overview of project]

the Project

perceptions of the
project based on
current knowledge
and understand
what is driving it

From 2016 Sydney will be home to a new world-class
exhibition, convention and entertainment precinct.

The development will ensure that Australia’s global city
remains the first choice in Asia Pacific for international and
domestic business events, conferences and exhibitions,
generating significant economic benefits for the city and for
New South Wales.

The project will also develop The Haymarket into one of
Sydney’s most innovative residential and working districts
and aim to build on the enormous appeal that Darling
Harbour already has for Sydneysiders by creating an
exciting entertainment hub that promises to reconnect and
re-energise the city.

4. Can you tell me how interested you are in this project
on a scale of 0 to 10 where 0 means you don't care at
all and 10 means it is the most important issue in your
life at the moment?

5. Based on what you know so far, would you say that you
personally have a positive or negative opinion of this
project? Is that mildly or strongly? Why?
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Topic Area

Objective

Moderator Question Line

6. What do you see as the rationale for this project? Why
is it being done?

7. Who do you see as the ‘winners’ and ‘losers’ for this
project? Why?

8. You've mentioned a number of things you like about the
project. Can you think of any other potential benefits?
Are there any other concerns or issues we should add
to our list? How would you rank these positives and
issues?

9. What would you think should be the key priorities when
developing the final design of the project?

6.40 Recap Share key findings | Facilitator from each table briefly summarises key points
from each group to | from the discussion to date to the broader group. Invite
date to cross- comments from the floor
fertilise issues and
for benefit of
observers

6.50 DHL Present key facts I'd now like to introduce (name, title, organisation) from the

Presentation about the project to | Darling Harbour Live project team to give a presentation on

and Q&A allow a subsequent | the project as it currently stands. (15 mins)

session more engaged

discussion We now have up to 10 minutes for questions. As we have

explained, this project is in its very early stages so we may
not be able to answer a lot of your questions at the
moment. However, please do ask them and we will note
down those we can’t answer and use that information later
to guide the development of communications materials,
making sure they are answering the questions that people
have.

7.15 Break Short break. Time Short break (tea, coffee and biscuits)
to have a more
detailed look at any
collateral materials.

7.25 Informed Explore initial 10. What is your initial reaction to the presentation? Was

Discussion reactions to the there anything in it that particularly surprised you or
presentation, any worried you?
information gaps,  ["11 “\wnhat did you like about it?
key positives and
concerns. Discuss | 12. What didn’t you like about it? What worried you?
key issues.

13. Are there any aspects of the project as it stands which
you feel need particular consideration in the design and
construction process?

7.55 Comms and Understand 14. We’d now like to explore how you think the project team

Engagement

communications
needs, preferences
and level of
interest

should engage with and communicate with the
community going forward. To what extent would you
like to be involved and kept informed? How would you
prefer to receive information?

15. And what areas are you particularly interested in
knowing more about?

16. | asked you earlier how interested you were in this
project and I'd like to ask you again now that you've
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Time

Topic Area Objective Moderator Question Line
been given a lot more information about the project.
How would you rate your interest now on a scale of 0 to
10 where 0 means you don't care at all and 10 means it
is the most important issue in your life at the moment?

8.10 Change in Explore whether 17. Earlier we asked you about your opinion of the project.

Perceptions participants have Sometimes people change their mind after getting more
changed their information and become more positive or negative
opinion about the about it. Based on what you know now, would you say
project after that you personally have a positive or negative opinion
receiving of this project? Is that mildly or strongly? Why? Has
information your opinion changed since the start of the workshop?

If so, what specifically made you change?

8.20 Recap Share key findings | Facilitator from each table briefly summarises key points
from each group to | from the discussion to date to the broader group. Invite
date to cross- comments from the floor.
fertilise issues and
for benefit of
observers

8.30 Close Thank and close Thank participants for attending. Pay incentives
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APPENDIX 17

REPORT FROM BANG THE TABLE

DARLING HARBOUR LIVE



News Articles

Age (Top 20)

46-55
26-35
56-65
Over 65
36-45
18-25

TOTAL

Gender (Top 20)

Male

Female

TOTAL

Document Downloads

Newsletter #1 January

Darling Harbour Live Fact Sheet

TOTAL

Video Download Activity
Preferred Master Plan

TOTAL

Sources (Top 20)

www.skyscrapercity.com
www.darlingharbourlive.com.au
www.google.com.au
www.haveyoursaynsw.gov.au

darlingharbourlive.com.au

www.yoursaydarlingharbourlive.com.au

www.google.com
www.infrastructure.nsw.gov.au
www.facebook.com
siceep.com

www.siceep.com
peacekeeperhg.com
m.facebook.com
zed.bangthetable.com
www.bing.com
www.buyclassybags.com
byl75w.bayl75.mail.live.com

comms.dnsw.com.au

360hk6dgmcdln-c.c.yom.mail.yahoo.net

us.mgl.mail.yahoo.com

and 9 others

TOTAL

Search Terms (Top 20)
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20 (20)
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14 (14)
5 (5)
20 (20)
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Comments

(1)
(1)

(2)

Search Engine

37
35
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(0) 0 (0)
Agrees Disagrees
(0) 0 (0)
(0) 0 (0)
(0) 0 (0)
(0) 0 (0)
(0) 0 (0)
(0) 0 (0)
(0) o (0)
Agrees Disagrees
(0) 0 (0)
(0) 0 (0)
(0) 0 (0)

Document downloads

26 (34)
23 (26)

49 (60)

(1)

Page views

(37)
(35)
(26)
(11)

(160)

Page views



yoursaydarlingharbour.com.au
yoursaydarlingharbour.com.au

yoursay darling harbour au

TOTAL

Polls
Voters (total)

Voters (% of participants)

Polls

Surveys

Form_tools

Contact us

Your feedback on Darling Harbour

Guestbook

Guestbook entries (total)

Guestbook participants (total)

Bing
Google
Google
0
0.0%
Survey takers Survey takers (% of participants)
Form_tool takers Form_tool takers (% of participants)
3 (3) 0.9% (0.9%)
5 (5) 1.5% (1.5%)

Guestbook particpants (% of total participants)

Q & A Search Terms (Top 20)

TOTAL

People

Hong
Goldsborough
Tommaso
LoveHistory
leanne
ViNguyen
chris
Robert

ark

Simmo
Ross C
jacksteven
hassa42
Petra
Richard
Omaharg
mandy
Bolton
ronb

Preview

TOTAL

Suburb

PYRMONT

0

0

0.0%

Views Q & A Tag Clicks (Top 20)
TOTAL
Comments Agrees Disagrees

1 (1) 0 (0) 0 (0)
1 (1) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
0 (0) 0 (0) 0 (0)
2 (2) 0 (0) () (0)

Participants Comments Agrees Disagrees

4 (4) 1 (1) 0 (0)

0

(0)

0 (0)

(0.0%)

0 (0)

0 (0)

Summary | Browse responses

Summary | Browse responses

Views

Site visits
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10 (51)
40 (81)
Site visits
5 (5)



HAYMARKET
ERINA
EASTWOOD
woolloomooloo
SYDNEY
BEACONSFIELD
GLADESVILLE
Redfern

ultimo
NEWTOWN

s

RUSSELL LEA
REVESBY
LITTLE BAY
Pyrmont

Unspecified

TOTAL

Topic Breakdown

4 forum topics

What do you want to know more about?

Page views
Votes
Comments
Agrees
Disagrees

Participants
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How do you use Darling Harbour now - for business, entertainment, eating out, as a place to walk or exercise or

something else?

Page views
Votes
Comments
Agrees
Disagrees

Participants

What's great about Darling Harbour now? What could be better?

Page views
Votes
Comments
Agrees
Disagrees

Participants

0

0

Your reaction to the project - what appeals to you, what don’t you like so much, and what do you need to know more
about? What would you really like to see in the final project?

Page views

10

(10)



Votes
Comments 0
Agrees 0
Disagrees 0
Participants 0
News Article Breakdown
3 news articles
Your Chance to See the Project Model
Page views 36
Votes 0
Comments 0
Agrees 0
Disagrees 0
Participants 0
Pre-Consultation Community Roadshow in Full Swing
Page views 28
Votes 0
Comments 0
Agrees 0
Disagrees 0
Participants 0
Closing for comments - March 1st
Page views 3
Votes 0
Comments 0
Agrees 0
Disagrees 0
0

Participants







APPENDIX 18

PLANNING AND BUILT FORM CONSIDERATIONS (CITY OF SYDNEY)

Planning and Built Form Considerations
Sydney International Convention, Exhibition and Entertainment Precinct

Introduction

The City of Sydney (the City) supports the NSW Government'’s focus on rebuilding the
city’s convention, exhibition and entertainment facilities close to the city centre. It is
estimated that these uses will make a substantial contribution to the New South Wales
economy through enhanced business tourism and through the potential to grow businesses
which service these facilities long-term technicalneeds.

Proximity to Chinatown, the Haymarket and the city centre are key co-location attributes
particularly in a growing Asian market for larger high end convention venues. For an
improved visitor experience, there needs to be a seamless connection between the
revitalised precinct and Haymarket and the City. A bus in and bus out visit should be
mitigated through much enhanced connectivity. Better connections will enable visitors to
experience more of the city and spend more time there. This is consistent with the strategic
need to ensure investment in new infrastructure is captured, embedded and grows the
NSW state economy and helps to enhance Sydney’s position as a regionally significant
globally connected city.

Attention to good urban design and integrated planning will be critical to the success of the
SICEEP. In contrast to the existing facilities within the SICEEP, new event facilities will
need to integrate into the existing physical and cultural fabric of Sydney and be well
connected to surrounding precincts on all sides.

This submission briefly outlines key considerations that need to be accounted for to ensure
that the SICEEP is revitalised in an appropriate way. It also recommends a humber of
specific key controls to ensure appropriate urban design outcomes.

Issue 1: Economic Development

= The southern part of central Sydney is an established knowledge precinct,
containing high quality tertiary education institutions, a growing ICT business sector
and many small innovative creative industries. To maximise the potential benefit of
the new SICEEP event facilities to the economy, there needs to be strong
integration of the new facilities and the services that support them.

= SICEEP should be accompanied by an economic development and integration
strategy that examines the business opportunities that the immediate precinct
could provide to improve the whole enterprise and capitalise on proximity
efficiencies. It is recommended that the strategy should be prepared in conjunction
with state economic and tourism agencies, the City of Sydney, local Haymarket
businesses and their representatives, and key local and global industry sectors.

= The availability of a sufficient number and price range of hotel rooms is an absolute

requirement of event planners. Since a new SICEEP is likely to
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generate higher visitation rates, it will need sufficient visitor hotel
accommodation across a range of price points to meet demand. Smaller
hotels could be included south of Pier Street.

It is recommended that the podium floor area contained in new buildings north
of Hay Street include space for an enlargement of fresh food markets,
including a local growers market. This would supplement and grow the
existing market operation on the Paddy’s Market site taking into account
increased demand for affordable fresh food in the city centre as the
residential population increases.

The redevelopment of the southern site (existing entertainment site bounded
by Pier, Harbour and Hay Streets and Darling Drive) be designed for mixed
uses. It is recommended that no residential uses be located north of Pier
Street so that the public usage of the convention, entertainment and
exhibition precinct is in general not impaired through future amenity impacts
and conflicts with residents.

If the existing entertainment centre is redeveloped and moved, the southern
site should include market housing, rental affordable housing, offices,
provision for small scale ground floor and lower level retail (including
basement and first floors accessed from the street), community uses, medical
and health uses, and entertainment uses.

Rental affordable housing for key workers should amount to around 15% of
the residential provided and located at lower levels towards the street level.
Residential uses should not be located below level 3 on lively and active
streets (for example Quay Street) in order to preserve residential amenity in
proximity of future licensed venues and retail businesses trading extended
hours.

It is recommended that forecast economic effects of SICEEP construction on
the NSW economy should be monitored, reported, and incorporated into the
wider business case for the project. This will add evidence to the forecasts
and provide a useful reporting tool.

Issue 2: Precinct Urban Design

Darling Harbour has been criticised for its lack of urban design merit,
principally because its form, ringed by heavily traffic roads prevents easy
access to and through the precinct. The most consistent complaint about the
relationship between the rest of central Sydney and Darling Harbour is that it
separated from the city. The barriers are partly due to intrusive road
infrastructure beyond the control of the agencies managing Darling Harbour
and the orientation of buildings. However, the existing event infrastructure is
also a significant barrier, principally due to the footprint of closed building
envelopes and the extent of loading docks required to service them.

Infrastructure NSW prepared “SICEEP Urban Design and Public Realm
Guidelines” to assist project consortia to prepare suitable proposals. The City
considers that these guidelines provide good ideas on how Darling Harbour
could become more accessible, both within and into the precinct. The
attention given by the City to the same qualities governing development in
central Sydney should be given to development of SICEEP. In this regard,
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relevant issues highlighted in the SICEEP Urban Design and Public Realm
Guidelines are supported.

Nevertheless, it is noted that the guidelines are silent on a number of vital
considerations which are covered in this submission. These include
connectivity issues within the site and outside of the site, public transport
provisions and the expansion of unrelated uses.

The City is investing in the redevelopment of public domain in Chinatown.
This initiative is strongly supported by local businesses and chambers of
commerce. It is imperative that SICEEP redevelopment expands the
economic benefits that flow from events into Chinatown and Haymarket
businesses through the design of the architecture and the provision of
extended lanes and streets. The project within the SICEEP boundary should
be aware of and integrate with the City’s public domain works.

A strong legible pedestrian (and recreational bicycle) boulevarde should
extend Quay Street through the site (refer Diagram 03). The boulevarde
should continue the width of Quay Street, building face to building face, and
provide a public domain width of 15-20 metres. This will be the principal
connection from the site to Central Station, regional rail and the Airport rail
services. This pedestrian and cycle boulevarde will cross three thresholds:

0 Hay Street and the light rail service — it is recommended that Hay
Street be defined by an architecture sympathetic to the brick
Haymarket materiality;

0 Pier Street — it is recommended that Pier Street be dropped below
ground sufficient for the pedestrian boulevarde to cross Pier Street at
grade with traffic lights. Alternatively, redirection or removal of Pier
Street in the long term would be highly beneficial for ground level
pedestrian connectivity of the site;

0 Western Distributor undercroft — it is recommended that the flyovers
remain as they do not interfere with connectivity to the extent of Pier
Street.

Constraining the height of the new development adjacent to the main
pedestrian boulevarde (Quay Street) to RL 32 is suggested, with the objective
to retain winter sunlight to the public promenade (refer to Diagram 05).

Interconnection of the city and Pyrmont grids should match existing streets;
that is, they should have similar widths, be legible, be open to the sky and
provide street level interest and active frontages. East-west connections
should be maximised and the change in levels minimised as far as possible
(refer Diagram 04).

Street wall architecture to approximately RL 24 is recommended (refer
Diagram 05), with vertically designed fine grain architecture supporting
business, retail and restaurant uses at podium level to enable Chinatown to
expand towards the facilities. Long blocks of a single horizontal architecture
expression are inconsistent with the character of the Haymarket. Predominant
face brick architecture at podium level will unify the Haymarket area south of
Pier Street.
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One of the positive contributions of the existing Darling Harbour precinct is
the high standard, variety and extent of parkland it contains so close to the
southern part of central Sydney. The City considers retention of the existing
green parkland of Tumbalong Park (or its equivalent) essential to the amenity
of central Sydney. It is imperative that sun access to existing green parkland
in winter is not diminished as a result of future development.

Any redevelopment of this scale should include a curator and a number of
integrated public art projects. A financial contribution equivalent to 1% of he
project value should be required for physical integration works beyond the site
and public art projects. This is equivalent to the statutory contribution (1% of
project design and construction value) under s61 of the City of Sydney Act.

Issue 3: Design Excellence and Building Massing

Consideration could be given to building over Darling Drive and retaining the
existing exhibition buildings in order to double the exhibition capacity as an
option. This would ensure that the redevelopment does not encroach on the
existing public domain in Darling Harbour and that the exhibition buildings
(RAIA Sulman Award winning architecture) are able to be reused.

If the existing exhibition buildings are to be removed, it is recommended that
they be disassembled and reused where there are similar needs in other
locations throughout the state. Two bays or more of the existing five bays
could be recycled as a new fish markets on their existing site at Blackwattle
Bay or at Glebe Island (refer Figure 1. below showing two bays reassembled
at the Sydney Fish Markets site in Blackwattle Bay).

Figure 1. Photomontage illustrating the potential to relocate two
exhibition sheds at the Sydney Fish Market site to address the
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There is a risk that the new development will grow in size and either
overshadow key public areas in winter through additional height, or consume
the public domain though increased footprint. Winter visitation is a key
requirement of Darling Harbour, and sunlight access extends the period in
which visitors stay at the site. The buildings should be massed so that winter
sunlight between 10.00 am and 3.00pm on 21 June should reach the
following locations (refer Diagram 01):

o0 principle pedestrian boulevarde through the site

o Cockle Bay promenade north of the freeway flyovers

o Tumbalong Park (or its equivalent)

o Children’s play area

o Chinese Gardens entry forecourt and the Chinese Gardens proper
o0 Powerhouse Museum public forecourt and courtyard

o0 lan Thorpe Aquatic Centre public deck

Tall buildings are better located towards the edges of the Darling Harbour
valley floor, appropriately separated, kept away from heavily used pedestrian
desire lines, and should not obstruct public street view corridors. Strong
sightlines are needed for overall legibility and appeal, which includes the
many visitors to Darling Harbour who may not be attendees at conferences or
exhibitions.

To avoid winter overshadowing of the public locations listed above, any tower
on the convention centre site should be limited to approximately RL 110 (to
prevent winter overshadowing of Tumbalong Park at 3.00pm), with a podium
limited to approximately RL 25 (to prevent winter overshadowing of the
Cockle Bay waterfront at 3.00pm). This relative level (RL) measured from the
ground will varying depending on the exact location of any proposed tower, its
roof profile and the exact location of the park and the other public locations.

In the SICEEP urban design guidelines it appears that the number and
location of towers would be left for bidders to determine; however it is the
City’s experience, such latitude does not necessarily generate the best urban
form. For this reason, it is recommended that the location of potential towers
reflect the locations suggested in this submission and that their bulk footprint
be restricted so that they do not exceed The Peak tower in Haymarket (40
metres x 40 metres). Towers (a tower defined as over ten storeys from the
ground) should have a maximum floor plate of no more than1000 square
metres (900 square metres preferred) to avoid high rise bulk and view
blockage (refer to Diagram 05).

Successful development within Darling Harbour site should focus on built
form qualities of the existing urban fabric. For example, new development
should exploit views of the city centre and extend the fine-grain qualities of
surrounding precincts. This would avoid repeating the “big-box” urban design
shortcomings of the existing facilities, making the SICEEP less ‘shopping
mall’, and more like Chinatown.
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= Achievement of overall design excellence should be uppermost in delivery of
new event facilities focusing on how new facilities are integrated into central
Sydney and Pyrmont.

Issue 4: Transport and Accessibility

= Inadequate public transport access between Darling Harbour and the City has
long been a shortcoming of the precinct. The inconvenience of remote high
capacity public transport is exacerbated by precinct barriers and illogical or
obscure way-finding routes.

= Good public transport and accessibility is a key feature of regional meeting
events. A world class SICEEP must be complemented by world class
transport availability that justifies choices to select Sydney above other
regional competitors. Equally important is easy access to existing public
transport by walking, in particular to Town Hall rail station via Bathurst Street
and Central rail stations via Quay Street (refer to Diagram 02).

= For light rail to serve SICEEP well, interchange between existing light rail and
the proposed George Street line should be convenient. Careful attention to
the Hay and George Street intersection design will clearly benefit accessibility
of SICEEP (refer to Diagram 03).

= The development should contribute to the design and costs of surrounding on
grade connections. Failure to upgrade these will hamper SICEEP
accessibility, particularly for attendees who choose to arrive by train from
Sydney International Airport.

= The City agrees with the SICEEP Urban Design Guidelines which state that
the urban space should be put first and that the precinct should “provide
places not roads”. Vehicle usage within and around the SICEEP should be at
an appropriate level to meet operational requirements, pedestrian areas
should be clear of vehicular traffic, and the need for service vehicles to utilise
the public road network should be minimised.

Issue 5: Sustainability

= The SICEEP urban design guidelines require the final design to demonstrate
World's Best Practice energy and resource efficiency. This ambition is
strongly supported by the City and complements the ambitious sustainability
improvement targets it has set for itself.

= There are clear benefits for the SICEEP project to work closely with the City
to develop and achieve joint sustainability targets. The City recently released
its tri-generation master plan to assist building owners and others deliver city-
wide energy savings.

Consideration might also be given to the potential integration and redevelopment of
the Harbourside shopping centre as an entertainment facility associated with any
hotel use. This might include a variety of uses including a small scale casino instead
of Barangaroo.
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01 / Sunlight to open spaces

Objective
Ensure that open spaces are not overshadowed by new development during
critical use periods

Control
Ensure no additional overshadowing of nominated open spaces between
10am - 3pm on 21 June

Open spaces:

Tumbalong Park

Chinese Garden of Friendship

The Playground

Cockle Bay promenade

Powerhouse Museum forecourt and courtyard
lan Thorpe Aquatic Centre elevated deck
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