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1. INTRODUCTION

Urbis Pty Ltd (Urbis) has been engaged by Woolworths Group Pty Ltd (Woolworths) to prepare and deliver a
stakeholder engagement and communications program to support the State Significant Development
Application (SSD-10470) for a new online customer fulfilment centre located at 11 and 13 Percy Street,
Auburn (Lot 1 DP1183821 and Lot DP1183821).

Auburn is located 16 kilometres west of the Sydney central business district and is in the Cumberland local
government area (LGA). The site forms part of an industrial precinct, including warehouses, manufacturing,
freight and logistics uses and large format retail.

The proposal seeks to address the increasing demand for online deliveries and will provide ongoing
employment opportunities for the central Western Sydney region.

This engagement and communication outcomes report documents the engagement and communications
process, feedback received and considerations in response to feedback undertaken for
the Woolworths during June and July 2020.

Figure 1 — Site (aerial view)
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Source: Woolworths Pty Ltd
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2.  OVERVIEW OF PROPOSAL

Woolworths is planning a new online customer fulfilment centre in Auburn to service growing demand for
home delivery of groceries in Sydney’s central west.

Located at 11 and 13 Percy Street, Auburn, the online customer fulfilment centre is expected to service more
than 40,000 home deliveries a week in inner and western Sydney, meeting increasing demand. Spanning
32,400sgm, the state-of-the-art facility would operate 24/7 and incorporate:

= Asingle level, state-of-the-art warehouse

= Two levels of ancillary office space for the team

= Car parking for more than 250 cars and vans, with private vehicle access via Percy Street
= Loading and delivery docks, with delivery vehicle access via Percy Street.

= Arange of sustainability measures are planned, including rainwater harvesting, solar panels and electric
vehicle charging facilities, targeting a 5-Star Green Star Rating from the Green Building Council of
Australia.

= The proposal would create around 150 jobs during construction plus 350 ongoing jobs.

The application (SSD-10470) seeks approval for:

= Construction and 24/7 operation of a warehouse and distribution centre

= Demolition of two existing buildings, associated structures and landscaping
= Bulk earthworks and tree clearing

= Construction of a warehouse, ancillary offices, car parking, docking areas associated infrastructure, site
access points and landscaping.

Figure 2 — Artists impression of online customer fulfilment centre in Auburn

Source: Nettleton Tribe Architects
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3. STAKEHOLDER ANALYSIS

Stakeholders are individuals, groups of individuals or organisations that could influence or affect a project.
Urbis Engagement collaborated with Woolworths in managing the community stakeholders for the Auburn

Customer Fulfilment Centre proposal.

3.1

LEVEL OF ENGAGEMENT

Urbis Engagement works in line with the International Association of Public Participation’s (IAP2) Public

Participation spectrum and utilises the participation principles of:

INFORM

CONSULT

INVOLVE

COLLABORATE EMPOWER

GOAL

To provide the public
with balanced and
objective information
to assist them in

To obtain public
feedback on analysis
alternatives and/or
decisions

To work directly with
the public throughout
the process to ensure
that public concerns

To partner with the
public in each aspect of
the decision including
the development of

To place final
decision- making
in the hands of the
public.

understanding and aspirations alternatives and the
the problem, are consistently identification of the
alternatives, understood and preferred solution
opportunities and/or considered

solutions

We will keep you We will keep you We will work with We will look to We will implement
informed informed, listen to you to ensure that you for advice what you decide.
and acknowledge your concerns and and innovation in
concerns and aspirations are formulating solutions
aspirations, and directly reflected and incorporate
provide feedback In the alternatives your advice and
on how public input developed and recommendations
o. influenced the provide feedback into the decisions to
decision. on how public input the maximum extent
influenced the possible.
decision

Source: IAP2 Spectrum of Public Porticipation

The following table outlines the key stakeholders who formed part of the consultation process. The

stakeholder identification matrix is based on the principles in accordance with the International Association of

Public Participation’s (IAP2) Public Participation spectrum as outlined above.

Table 1 - Stakeholder matrix

Stakeholder

Cumberland City Council

Mayor

General Manager

Director of Planning

Ward Councillors (Regents

Park Ward)

Federal and State Members of =

Parliament.

Briefings provided to Federal
and State Members of

Parliament to:

- Provide an overview of
the plans

URBIS
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Level

Inform/Consult

Inform/Consult

How this group participated

= |nvitation for stakeholder
meeting/briefing

=  Stakeholder meetings/briefing

= |nvitation for stakeholder
meeting/briefing

= Meeting/briefing.

STAKEHOLDER ANALYSIS



Stakeholder Level

- lts future operations
and details of the
community
engagement
- Approach in relation to
the SSDA.
Near neighbours located = Inform/Consult
adjacent to 11 and 13 Percy
Street, Auburn including:
= St Hilliers Rd

= Hall St

= Darthbrook Rd

= Simpson St

=  Percy St

= Boorea St

=  Yarram St

= Olympic Dr

= Nyrang St

= Great Western Highway.

‘Sensitive’ stakeholders = Inform/Consult
nearby Including:
= Parramatta Netball

Association

=  PCYC Auburn

= Auburn Basketball Centre
= Lidcombe Oval users

= Wyatt Park users

= Auburn park users

= Auburn Ruth Everuss
Aquatic Centre

= Auburn Youth Centre

= Auburn Gallipoli Mosque

= Lidcombe shopping centre
= Medlab Pathology

= Reading Cinemas Auburn

= Bodyfitness Centre.

4 STAKEHOLDER ANALYSIS

How this group participated

= Fact sheet and letterbox drop
= Door knock

= Information and feedback phone and
email.

= Fact sheet and letterbox drop

URBIS
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4,

ENGAGEMENT PROCESS

As part of the engagement and communication process, the following consultation was undertaken by Urbis
for the Auburn Customer Fulfilment Centre:

Engagement and Communication Plan

Project fact sheet

Letterbox drop

Near neighbour door knock

Information website

Feedback survey

Stakeholder and community briefings

Government authority briefings

Dedicated 1800 number and email feedback channels.

41. PURPOSE OF ENGAGEMENT

The

stakeholder and community engagement process for the online customer fulfilment centre in Auburn

aimed to:

URBIS
wooL

Provide accurate information about the State Significant Development Application (SSDA)

Deliver an independent, transparent and accountable consultation process and provide a range of ways
for people to engage and give feedback

Create pathways for stakeholder interaction and feedback that are open and transparent

Document key feedback to inform ongoing design and planning

Collate feedback to inform the proposal for the online customer fulfilment centre in Auburn.

WORTHS AUBURN - ENGAGEMENT OUTCOMES REPORT - FINAL ENGAGEMENT PROCESS 5



9. OVERVIEW OF ENGAGEMENT ACTIVITIES

The following activities were undertaken as part of the engagement and communication process:

9..  FACT SHEET

A fact sheet was prepared to outline key features of the proposal and invite members of the community to
contribute their ideas and thoughts via an online survey, hosted on a dedicated website or through an
enquiry line.

The fact sheet also directed people in Mandarin and Arabic to download the fact sheet in those top two
community languages from the website.

A copy of the newsletter in English, Arabic and Mandarin has been provided in Appendix A.

5.2. DOORKNOCK

Urbis Engagement conducted a door knock of neighbouring residents on St Hilliers Road, Hall Street and
Percy Street Auburn on 8 July 2020 to supply information about the proposal and inform residents and local
businesses of the opportunities to provide feedback.

Urbis visited a total of 44 properties during the door knock and spoke with 34 of these properties, mostly
consisting of neighbouring businesses. Those properties who were available to speak were provided with an
information fact sheet, a number, and an email to make further enquires.

Overall, residents who were door knocked were positive and neutral about the proposal. A detailed summary
of feedback has been outlined in Section 5 of this report.

The door knock catchment has been provided in Appendix B and summary of door knock sentiment is
provided in Appendix C.

9.3. NEARNEIGHBOUR LETTERBOX DROP

Urbis Engagement identified near neighbour, border properties to deliver a newsletter straight to their
letterbox, including information on how to utilise the dedicated feedback channels. This was an opportunity
for near neighbours to provide information, answer questions and collect feedback.

A newsletter was distributed to the mailboxes of approximately 2,310 households across St Hilliers Rd, Hall
St, Darthbrook Rd, Simpson St, Percy St, Boorea St, Yarram St, Olympic Dr, Nyrang St and the Great
Western Highway in Auburn on 8 July 2020.

The letter drop catchment is provided in Appendix D.

9.4. WEBSITE

As part of the consultation process, and to ensure access to specialised information regarding the proposal,
a dedicated project information website was developed and published.

Located at www.11-13percystreetauburn.com the website provided information about the proposed
development application, the planning process and contact information.

This engagement activity was designed to be used as an inform tool, with easily accessible information
available anywhere, at any time. The website was live from 30 June 2020 and will remain active for the
duration of the project. A total of 22 unique visitors have visited the site at the time of writing this report.

URBIS
6 OVERVIEW OF ENGAGEMENT ACTIVITIES WOOLWORTHS AUBURN - ENGAGEMENT OUTCOMES REPORT - FINAL



Figure 3 - Website analysis figures

Analytics Overview @ 4 Weeks (Jul 1 -Jul 29) v Customiz

il

27 22 48.1%

VISITS UNIQUE VISITORS BOUNCE RATE

A copy of the information website is found at Appendix E.

9.5. SURVEY

A feedback survey was provided on the website for stakeholders and the community to provide their
thoughts and feedback on the proposal.

The survey sought to understand people’s preferences for online shopping and any areas of interest or
concern regarding the proposal. There were three responses to the survey and all three respondents
provided their details to be kept updated regarding the proposal.

A copy of the survey results as of 29 July 2020 is found at Appendix F.

9.6. STAKEHOLDER AND COMMUNITY GROUP BRIEFINGS

A briefing request was sent to the Parramatta River Catchment providing a fact sheet, offering the
opportunity to meet with members of the project team and learn more about the proposal. At the time of
writing this report no response has been received.

9.7. ENGAGEMENT EMAIL AND PHONE LINE

Members of the public were invited to contact Urbis Engagement through a dedicated 1800 phone number
and an email address for the duration of the engagement period. At the time of writing this report no one has
contacted Urbis engagement through the enquiry channels to provide feedback.

URBIS
WOOLWORTHS AUBURN - ENGAGEMENT OUTCOMES REPORT - FINAL OVERVIEW OF ENGAGEMENT ACTIVITIES 7



6. ENGAGEMENT FEEDBACK
6..  OVERALLFEEDBACK

Key themes that arose during the consultation period included:

= Site suitability
= Potential traffic impacts, including parking
= Truck movements.

At the time of writing this report no feedback had been submitted through the Urbis Engagement enquiry line
or email address regarding the proposal.

The feedback email and phone line will remain open until determination of the SSDA is completed should
feedback and/or issues management be requested.

URBIS
8 ENGAGEMENT FEEDBACK WOOLWORTHS AUBURN - ENGAGEMENT OUTCOMES REPORT - FINAL



7. DETAILED FEEDBACK

Table 2 — Detailed feedback and response

Theme

General enquires

Site suitability

Traffic and access

URBIS

Feedback

Minimal level of interest regarding
the proposal from the local
community and stakeholders during
the consultation process.

Enquiries received regarding the
number of workers on site.

Enquiries regarding the operation
of an online customer fulfilment
centre and how the system works.

Enquiries regarding truck
movements to and from the site.

Feedback was received regarding
the suitability of the site for an
online fulfilment centre.

Concerns were noted from near
neighbours located on Hall and
Percy Streets regarding additional
truck movements in this area.

Concerns were raised regarding
the potential impact of increased
traffic congestion and hazards, in
particular on the intersection of
Percy and Hall Streets.

Further clarification was sought
regarding the proposed 24/7
operation and truck movements to
and from the site.

WOOLWORTHS AUBURN - ENGAGEMENT OUTCOMES REPORT - FINAL

Response

Woolworths is planning a new online
customer fulfilment centre in Auburn,
to service growing demand for home
delivery of groceries in Sydney’s
central west.

Woolworths is committed to keeping
near neighbours informed about its
proposed operations and project
plans, including providing easy and
available ways to provide feedback.

Located at 11 and 13 Percy Street,
Auburn, the online customer
fulfilment centre is expected to
service more than 40,000 home
deliveries a week in inner and
western Sydney, meeting increasing
demand.

A State Significant Development
Application (SSDA) will be lodged
with the Department of Planning,
Industry and Environment (DPIE) in
August 2020.

The proposal is consistent with the
historic use of the site for industrial
purposes and surrounding land use.

The site forms part of the Percy
Street industrial precinct that
includes warehouses, manufacturing,
freight and logistics uses and large
format retail.

The sites at 11 and 13 Percy Street
are currently occupied for
warehousing for an events and
lighting company and a car storage
depot. In keeping with the current
uses, the road network is anticipated
to have capacity to cater for
additional traffic movements from the
proposed development.

A detailed traffic report will be
completed as part of the planning

DETAILED FEEDBACK 9



Theme

Job creation

Noise

10 DETAILED FEEDBACK

Feedback

It was noted that job opportunities
were a key benefit from the
proposal for the Auburn area.

A small number of enquiries were
noted regarding potential noise that
may be created during construction
and operation.

Response

process and this will be made
publicly available.

The proposal would create around
150 jobs during the construction
phase.

The proposal is expected to generate
around 350 ongoing jobs once
operational.

An acoustic report will be prepared
and submitted as part of the EIS to
the Department of Planning, Industry
and Environment.

A Plan of Management will be
prepared which will be made publicly
available, outlining hours of
operation, loading and unloading
facilities, operations and mitigation
measures.

URBIS
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DISCLAIMER

This report is dated 6 October 2020 and incorporates information and events up to that date only and
excludes any information arising, or event occurring, after that date which may affect the validity of Urbis Pty
Ltd (Urbis) opinion in this report. Urbis prepared this report on the instructions, and for the benefit only, of
WOOLWORTHS PTY LTD (Instructing Party) for the purpose of Report (Purpose) and not for any other
purpose or use. To the extent permitted by applicable law, Urbis expressly disclaims all liability, whether
direct or indirect, to the Instructing Party which relies or purports to rely on this report for any purpose other
than the Purpose, and to any other person which relies or purports to rely on this report for any purpose
whatsoever (including the Purpose).

In preparing this report, Urbis was required to make judgements which may be affected by unforeseen future
events, the likelihood and effects of which are not capable of precise assessment.

All surveys, forecasts, projections and recommendations contained in or associated with this report are

made in good faith and on the basis of information supplied to Urbis at the date of this report, and upon

which Urbis relied. Achievement of the projections and budgets set out in this report will depend, among
other things, on the actions of others over which Urbis has no control.

In preparing this report, Urbis may rely on or refer to documents in a language other than English, which
Urbis may arrange to be translated. Urbis is not responsible for the accuracy or completeness of such
translations and disclaims any liability for any statement or opinion made in this report being inaccurate or
incomplete arising from such translations.

Whilst Urbis has made all reasonable inquiries it believes necessary in preparing this report, it is not
responsible for determining the completeness or accuracy of information provided to it. Urbis (including its
officers and personnel) is not liable for any errors or omissions, including in information provided by the
Instructing Party or another person or upon which Urbis relies, provided that such errors or omissions are not
made by Urbis recklessly or in bad faith.

This report has been prepared with due care and diligence by Urbis and the statements and opinions given
by Urbis in this report are given in good faith and in the reasonable belief that they are correct and not
misleading, subject to the limitations above.

URBIS
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APPENDIX A FACTSHEETS
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Expected to create
250 ongoing jobs
and 440 jobs during

Woolworths is planning a new online customer fulfilment ;
construction

centre in Auburn, to service growing demand for home delivery
of groceries in Sydney’s central west.

This future infrastructure will help our delivery network keep ), Car parking for around
pace with the changing needs of customers in the years ahead. [o=o) 250 vehicles on site
We have lodged preliminary plans with the Department of -

Planning, Industry and Environment for the proposal, which
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PLANNING PROCESS

June/July 2020:
Community consultation
0 on preliminary plans, prior

to lodging detailed plans
including an Environmental
Impact Study.

‘ woolworths

/' woolworths.com.au

Mid 2020: EIS to be lodged

with the NSW Department
O of Planning, Industry &
Environment.

Share your thoughts

y g expected to be placed on
public exhibition, where

O the community can provide

formal comments on the
plans.

The project team is focused on ensuring the plans integrate
within the local community. We encourage you to learn more
about the plans, ask questions and provide your feedback online
or getting in touch on email or phone. We will also be door
knocking near neighbours to seek feedback and reaching out

to local groups.

2021: Anticipated

.. . . . O determination of planning
Visit our website to view details of the plans and complete application; construction

a short survey: www.11-13PercyStreetAuburn.com to follow.

Private vehicle
access via Sr
Percy Street X

Car parking for
more than 250

AUBURN cars and vans
@( STATION
°\S‘< Loading and Y P
4 delivery access Up to 56 small
via Percy Street online delivery
vans an hour at
peak times
Between 11-15
larger delivery
0 trucks each day
to replenish stock
Q
@
g g
CONTACT

Woolworths has commissioned Urbis Engagement to collect
your feedback on the plans.

e: engagement@urbis.com.au t: 1800 244 863
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Aoyl 3L od Sloglell & i el 8 W3 S 13)
www.11-13PercyStreetAuburn.com 5 5SUY =8stl 85U =5



iy
&

)

PRI EERF
AdaX H 0

11-13 PERCY STREET

WoolworthsiEit{IfEAuburnZig— M L &E P AR
Fuly, UERERHAIRMEK Hmig Kl EiTlHE R,

SEXTEMIZ M FRITNEENEESRLE
RNIR EZF R EHEK. FITELZMmDepartment of
Planning, Industry and Environment}g32 7 iZINEm B
L itEl, ZMEBAFAuburnfI TILX 11-13 Percy
Streeto M EETFIHXNES, {ERXIENTAVIFHITX
NER, DTGNS,

woolworths ()
The fresh food pea/:leVJ

XTFiZinEmE

ﬁﬁ WL P LA T
N1 ERENEBEDLITER

49 tX. 8R24)\HRFE

NZ

G FEENBEIIXERA
=

FiHIG A& 250 M EA
T ERIIFN440 N hE T

HAjEAY TYERGMiL
M\, TEXMSEERAL
2505/ ZE

T L LIMERIETEPercy
StreettH A\

v, BtR@iREI5-Star
2(Q))- Green Star; RARK
Wk, XPHEEIRFIETH
BETEBEFNRIBHE

e  MPercy Street B RIBE LM RE

o



P EEBAEE

%I BHEAIFE EMHA RIS S XBE S, Fiilx
METEXTZITYINESEE. R REAEN E5hE:d
FBEPEREIERHEERE W, FATEREME EMIERER,
H5 Yt FEX R

HIAREANTNMLE, EFTTRINAT, AETAEERE:

www.11-13PercyStreetAuburn.com

> @ \ FANZFEIBTEPercy N
& StreetfJtH \iBi&
AUBURN )
L REH N k/
G /4 N y P
G KL MECIXTEPercy

StreetBYH NiBiE

),

O »
%/o
On

RD

BERAI
Woolworths8Z#tUrbis EngagementW&E &E3HiZ i+ R R IR E o

EME: engagement@urbis.com.au
FiE: 1800 244 863

202056R/7R8:

MAD I RFHITHX A,
ARRIFAITY, B
Environmental Impact
Study (EIS, BP (IFR&MM
RRBED )o

20204

[ENSW Department of
Planning, Industry &
Environment 232 EIS

((FERIMARRED )o

2020 F K
TR BESATET,
R X ARt R E IR

=z
/EJI_II.:O

20214

O Wi RIRiEBRFEIE,

FER#HITRIR.

AI{EiR250 2 ;5%
MEENEES

RESREHES
Al@iE 564 1T
B9 NBUE G IR

BXE11-155 KR
BEFEHTEE

URBIS



gl Sl o oAy aa..-cu:';\ 850
ercy Street o @) — |

o

iy
P L

039 0 i

) 55 50 448) .. s .
s b3 Ololas| d.d.d )A.Q'OJ ‘ ).OJ ‘
i o

o5l LSl SloLuca)

isboall ailall s (B

5559_-9;”
635 Ol @siall o 11-13 PERCY STREET
70+ slowl 1 55,00
€€+ 98 patus ﬁs 28 L Ololes) dudd Wus S w0 <LisY Woolworths fakhss
eyl 4 > da . ; .
I dos S 425 Orloxite Jwogs e ol ab] clball Ll U39 Auburn & o oY)
Ol ylew 890 48 giew Sydney o, awg § Sl 4] dE
B 45 2 YO+ (JIs=d -. i
Bl A=) dSlge e Lo Juogdl A8 ddidiud) dascd] dod) ol deluciw
Ayl lahs Ledd W8y .desld)l Oilgiadl & o3b3U 8 2l OiloLzs Yl
. TR X N
Jf»"&*”g J.*.“—’S-*J‘ 055 ﬂ— Department of Planning, Industry and Environment 4] &/ 83
ercy Street =
¢ = Percy Street 11-13 § deluall Auburn dihie § 55 b =890 (95ews
i y> Gudiod 9 Byl 0599 cdalvadtl Lhhsy cae WY gaimbl slyl 2o Lolsill Blo podis
&5-Star Green Star FNNIZES PNRWESY

shasYl ols genzs 2o ARYL
S 59 dgelisialy

43 4801 Olslead) b W%?LV\QOﬁYThS @
esh food people



RD

AUBURN

.
bt ddes
& &

(94999) 3903 / (s392) Ol 3>
aeizkl me H3Lid &z YA
o5 8 45V ahadl olas
b § by ddoadd) bl
Environmental Impact Study
.(EIS)

O o VoY eLc Llatie
NSW Department J| EIS
of Planning, Industry &

.Environment

P 839,5 SRARNITS S lgl
Qe dde wlhay (SI bl
o0 gatodl ol Sy Cm

bl e dow, Ol

b 13 clac] @Bgi ¥V
sLasyl

Y/],

URBIS

O

' woolworths

/" woolworths.com.au

o581 o,y

okl matoh) (s abasd] JolSS Gl e g5 ikl 32,8 55
2835 dltwl by chahsdl e w3kl 48 yme e dreeds ooy
k)l 51 39 5SIY wadl ne dolsdl ol (i Y ne ilasYe
b @85kl e a8l Olpezdl Gl e BRI e L LS
o) Sle gkl =o Juolgdly egilidss

g Ml JWS|g bl Juolds 435, SO0y e Lsdgo 85L 50 03
www.11-13PercyStreetAuburn.com : ;cad

SLS U Joso
2 dold|
Percy Street

7 i
Jeasdl -

e Jrogdls

Percy Street

by N dldas b
28 8 o Juo g
& &Ll g S5y

-

Y ERVRIETY

Urbis Engagement J] Woolworths .S g1 ua)
ks e @L&J;u“ oz dage
engagement@urbis.com.au  :g Yl Wl
1800 244 863 sl

N



APPENDIXB DOORKNOCK CATCHMENT

URBIS
WOOLWORTHS AUBURN - ENGAGEMENT OUTCOMES REPORT - FINAL APPENDIX B DOORKNOCK CATCHMENT 13



Muhan,Corporate
Uniform|staore)

' ' Flrst
lelted .

.

Chameleon

” Tounng Systems ‘ ’_

MSI[C Computer
Australla]P,fL '

Compmer store




APPENDIXC DOORKNOCK SUMMARY

URBIS
14 APPENDIX C DOORKNOCK SUMMARY WOOLWORTHS AUBURN - ENGAGEMENT OUTCOMES REPORT - FINAL



Auburn Door Knock 08 July 2020 SurveyMonkey

Q1 Street name

Answered: 44  Skipped: 0

Rawson Street

St Hilliers
Road

Boorea Street

Darbrook Road

Simpson Street

Parramatta Road

Other (please
specify)

0%  10% 20%

40% 50% 60% 70% 80%

ANSWER CHOICES RESPONSES
Rawson Street 0.00%
St Hilliers Road 4.55%
Hall Street 15.91%
Percy Street 79.55%
Boorea Street 0.00%
Darbrook Road 0.00%
Simpson Street 0.00%
Parramatta Road 0.00%

0.00%

Other (please specify)
TOTAL

1/4

90% 100%

44



Auburn Door Knock 08 July 2020 SurveyMonkey

Q2 Number

Answered: 34  Skipped: 10

ANSWER CHOICES AVERAGE NUMBER TOTAL NUMBER RESPONSES
17 563

Total Respondents: 34

2/4

34



Auburn Door Knock 08 July 2020

Do not door
knock and fa...
No answer and

sorry | miss..|

Man answered -
thank you fo...

Woman answere
and thank yo..

Dog/unsafe an
fact sheet lef
Man answered

and not...

Woman answere
and not..

Negative
response

Positive
response
Other (please
specify)

0% 10% 20%

ANSWER CHOICES

Do not door knock and fact sheet left

No answer and sorry | missed you left

Man answered - thank you for information
Woman answered and thank you for information
Dog/unsafe and fact sheet left

Man answered and not interested

Woman answered and not interested

Negative response

Positive response

Other (please specify)
Total Respondents: 44

Answered: 44

30%

Q3 Action

40% 50%

3/4

Skipped: 0

60%

70%

80%

SurveyMonkey

90% 100%

RESPONSES

4.55% 2
27.27% 12
40.91% 18
18.18% 8
4.55% 2
2.27% 1
2.27T% 1
2.27% 1
6.82% 3
0.00% 0



Auburn Door Knock 08 July 2020 SurveyMonkey

Q4 Concerns noted

Answered: 4  Skipped: 40

Traffic

Heavy trucks

Smell

Other (pleas
specify

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES
Traffic 50.00%
Heavy trucks 25.00%

Noise 50.00%

Smell 0.00%

Other (please specify) 50.00%

Total Respondents: 4

4/4
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Auburn Online Customer Fulfilment Centre

ANSWER CHOICES
Always

Usually

Sometimes

Rarely

Never

TOTAL

SurveyMonkey

Q1 Do you currently shop online for your groceries?

Always

Usually

Sometimes

Rarely

Never

Answered: 3

Skipped: 0

0%

10%

20%

30%

40% 50%

1/10

60% 70%

RESPONSES
0.00%

0.00%

33.33%

0.00%

66.67%

80%

90% 100%



Auburn Online Customer Fulfilment Centre SurveyMonkey

Q2 Did you shop online for your groceries prior to COVID-197

Answered: 3  Skipped: 0
Always
Usually
Sometimes

Rarely

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES
Always 0.00%
Usually 0.00%
Sometimes 0.00%

Rarely 0.00%

Never 100.00%
TOTAL

2/10



Auburn Online Customer Fulfilment Centre SurveyMonkey

Q3 Tick the following areas that may be of importance to you to
understand about the proposal:

Answered: 3  Skipped: 0

Employment
opportunities

Transpor
routes and..

Construction
process

Activ
transport -..

Sustainability
and the...

Other (pleas
specify

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES
Employment opportunities 0.00%
Transport routes and movements 66.67%
Construction process 66.67%
Active transport - pedestrian and cycling 33.33%
Sustainability and the environment 0.00%
33.33%

Other (please specify)

Total Respondents: 3

3/10



Auburn Online Customer Fulfilment Centre SurveyMonkey

Q4 What opportunities does this proposal provide to the Auburn area?

Answered: 2 Skipped: 1

4/10



Auburn Online Customer Fulfilment Centre SurveyMonkey

Q5 What challenges, if any, might this proposal provide for the Auburn
area?

Answered: 3  Skipped: 0

5/10



Auburn Online Customer Fulfilment Centre SurveyMonkey

Q6 Are there areas of this proposal which you think we need to consider
further in future stages of the planning process?

Answered: 3  Skipped: 0

6/10



Auburn Online Customer Fulfilment Centre

Q7 I live in:

Answered: 3  Skipped: 0
Auburn
Granville

Regents Park

Other (pleas
specify

0%  10% 20% 30% 40% 50% 60% 70% 80%

ANSWER CHOICES RESPONSES
Auburn 0.00%
Granville 0.00%
Regents Park 0.00%
Lidcombe 33.33%

Other (please specify) 66.67%
TOTAL

7/10

SurveyMonkey

90% 100%



Auburn Online Customer Fulfilment Centre SurveyMonkey

Q8 | am:

Answered: 3  Skipped: 0

Male

Female

Prefer not to
say

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES
Male 33.33%
Female 66.67%
Prefer not to say 0.00%
TOTAL

8/10



Auburn Online Customer Fulfilment Centre

Under 12 years
(I have...

12-17 years (I
have permiss...

18-24 years old

25-34 years old

35-44 years ol

45-54 years old

55-64 years ol

65-74 years ol

75 years or
older

0%

ANSWER CHOICES

Under 12 years (I have permission from my parent or guardian to complete this survey)

12-17 years (I have permission from my parent or guardian to complete this survey)

18-24 years old
25-34 years old
35-44 years old
45-54 years old
55-64 years old
65-74 years old

75 years or older

TOTAL

Answered: 3

Q9 | am:

40% 50%

9/10

Skipped: 0

SurveyMonkey

RESPONSES
0.00%

0.00%

0.00%

0.00%

33.33%

0.00%

33.33%

33.33%

0.00%



Auburn Online Customer Fulfilment Centre SurveyMonkey

Q10 If you would like to be kept informed please provide your emalil

Answered: 3  Skipped: 0

ANSWER CHOICES RESPONSES
Name 100.00%
Company 0.00%
Address 0.00%
Address 2 0.00%
City/Town 0.00%
State/Province 0.00%
ZIP/Postal Code 0.00%
Country 0.00%
Email Address 100.00%
Phone Number 0.00%

10/10
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